


In the U.S., pedestrian fatalities are skyrocketing. According to the latest “Dangerous by Design” report, 
pedes trian deaths  increas ed by 62% from 2009-2020. More recent data s hows  another 13% in 2021 
alone.



In Monroe County, 5,498 crashes from 2012-2021 involved bicyclis ts  and pedes trians , with 4,466 res ulting 
in injury or death. On average, 10 people die on our local s treets every year as  a res ult of thes e cras hes  (a 
majority of them pedes trians ), and there is  dis proportionate harm in high poverty areas .





Public call for submissions.
Steering Committee of nonprofit partners  and trans portation profes s ionals .
Es tablis hed judging criteria.
Winning inters ection s elected to receive a “Complete Streets  Makeover”.

THE PROCESS.



Strong neighborhood organization to work with.
2 year old child killed near the inters ection fueled pas s ion for change.
85% s peed of 39 miles  per hour (30 mph zone) and exces s ive s peeding a regular occurrence.

SELECTING A WINNER.



Community workshop to get input from residents and stakeholders.
Facilitated by our local community des ign center.
Stantec des ign team on hand to lis ten and take in ideas .

GATHERING COMMUNITY INPUT.



Stantec team designs temporary solution with community input in mind.
Equipment (curbing, bollards ) borrowed or purchas ed from “traffic calming library”.

TEMPORARY INSTALLATION DESIGN.



Implementation of temporary design improvements.
Neighborhood comes  out to participate in s treet painting and placemaking.
Community building, food, mus ic, and joy.

ON STREET COMMUNITY EVENT.



Before and after speed data collected to 
s how impact.
Evidence us ed by neighborhood to 
advocate for change.
City follow-through on commitment to 
make permanent changes .

COLLECTING SPEED 
DATA.



The power of film to inspire.
Sparking community convers ation.
Learn more at www.ReconnectRoches ter.org/complete-s treets -makeover.

CAPTURING & SHARING THE MAGIC.
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